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Chapter of the Year 2016  

by John Crowe 
The SITE Global Conference is the largest event that SITE organizes on an annual basis. This 

year the conference was held in Panama City November 5-7 at the Westin Playa Bonita Resort 

on the outskirts of the city. The Global Conference moves around the world every year, 

showcasing incentive quality destinations while incorporating high-level education over three 

days. It’s also the event where SITE recognizes chapters and individual members for 

excellence in various categories including the Crystal Awards and Chapter Excellence in 

Membership, Education, Event and Chapter of The Year. 

I am extremely pleased and proud to announce that SITE Canada is the recipient of this year’s 

Chapter of the Year Award. 

This is the fourth Chapter of the Year win for Canada, and it would not be possible without a 

roster of professional members and a dedicated Board of Directors. As the first chapter in the 

entire SITE organization, SITE Canada continues to lead the way by organizing memorable 

events and creating outstanding education content year-after-year. Thank you to all the 

members, committees, and especially our Board of Directors who have all contributed to this 

amazing achievement. Since the qualifying period for Chapter of the Year is split between 2015 
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and 2016, I want to recognize and thank last year’s SITE Canada 

president, Hayley Bishop, CMP. Bishop’s dedication to the theme of 

excellence and innovative ideas like our inaugural cross border event 

contributed and helped position us for the win. It’s this kind of leadership 

that makes our chapter stronger—through quality education, awareness 

of our industry and recognition from our peers. 

Next year will be an exciting and innovative year for SITE Canada.  Our 

chapter has some groundbreaking and celebratory events planned for 

2017 lead by incoming president, Liz Akey. We will be celebrating our 

30th anniversary as a chapter in Canada and it’s also our country’s 

sesquicentennial. 

Best wishes for a happy holiday season with family and friends and may 

2017 bring even more happiness and prosperity to you and your loved 

ones. 

 

SITE Canada Calendar 
 
 

Wednesday, February 15  

AGM, Volunteer Reception  

 

Wednesday, April 5  

SITE Canada Spring Social  

 

Thursday, May 4  

Vancouver - Chapter Meeting 

 

July 16 - 17   

Cross Border Event – New York 
City  

 

Wednesday, July 19  

30th Anniversary 

Past president/Canada 150th 
Celebration  

 

Monday, August 21  

Golf Tournament  

 

Wednesday, September 27  

Chapter Meeting  

 

Tuesday, November 1 

Education Day  

 

Tuesday, December 12  

Holiday Social 

 

SITE Canada is Social! 
 

From left: Kevin Hinton, chief excellence officer, SITE and the SITE International 
Foundation, John Crowe, Hayley Bishop, CMP, SITE Canada and Rajeev Kohli, 

SITE president.  
 Photo credits: One Happy Photographer, sponsored by Eco Destination 

Management Services  
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by Hayley Bishop, CMP  

The SITE Crystal Award program has served as the global benchmark 

for excellence in incentive travel programs, and is regarded as the 

highest honour in the motivational events industry. Inspired by these 

prestigious global awards, SITE Canada’s ICE Awards were created to 

celebrate the best in incentive travel programs planned and operated by 

our own Chapter members.   

ICE serves as an acronym for Incentive Creative Excellence and a 

metaphor for our nation in the North.  The coveted ICE Award will be 

given in two categories: Program Excellence and – new this year 

– National Excellence, to celebrate the incredible incentives at home.  

With less than two months before the deadline, this is your chance to 

showcase the incredible, noteworthy programs that you have created 

for clients within Canada or abroad this calendar year. Let us celebrate 

what you have achieved.  

 

SITE CANADA Strategic Partners 2016  

Incentive  Excellence, Canadian-style  

As the January 23, 2017 deadline fast approaches, 

visit the SITE Canada website to review the criteria 

and download your application: 

Program Excellence  

National Excellence  

The criteria and application process has been 

revamped since the original launch of the Awards.  

Outstanding programs executed in 2016 qualify. The 

SITE Canada ICE Award winners will be announced at 

SITE Canada’s Annual General Meeting in 2017.  

Best of luck!  

2015 ICE Award Winner 

Program Excellence 

Metracon Travel Group Inc. 

Meridican Incentive Consultants 

 

2014 ICE Award Winner 

Program Excellence 

Meridican Incentive Consultants 
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 Education Day  
  
 

by Diane Alexander  

This year’s Education Day event took place at the Boulevard 

Club overlooking Lake Ontario on a beautiful day in October. 

The Education Committee consisting of Karen Fiorini, Christy 

Wright, Jan Zandboer, Melaya Horsten, Brock Dale and 

myself (Diane Alexander), tackled the project this year with 

the intention of providing an incentive quality educational 

experience that provided high value for buyers and suppliers 

alike. What came of this initiative was a day full of fantastic 

new features and an excellent line up of speakers that 

focused on the why and how factors of incentive travel. 

For the first time ever, a SITE Canada event was broadcast 

live to an audience in Vancouver. In partnership with Tourism 

Vancouver, we hosted a group of incentive travel 

professionals who participated in the day via webcast. This 

spirited group of people started their day at 5:45 am in the 

offices of Tourism Vancouver and spent the day learning and 

engaging with each other and the audience in Toronto. 

Though the webcast was only one way, frequent 

communication through our event app and text messaging 

ensured that their requests were met (i.e. zoom in on the 

slides please!) and their questions for the speakers were 

addressed. Through this simple, yet highly impactful piece of 

technology, we were thrilled to expand our audience to 

another part of the country. Thank you to FMAV for providing 

outstanding audio visual services for both the webcasting and 

the live event. 

Photo credits both pages: The Image Commission  
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Another first for this event was the development and use of an event 

app to engage the audience in a new way and to showcase how apps 

really can be incentive friendly. In partnership with Eventmobi, the app 

was created and provided new opportunities for people to connect 

through the chat feature, gamification (more on that below) and the 

ask a question feature. In addition, Tracy Leparulo from Eventmobi 

provided an insightful presentation on how mobile apps can help to 

elevate incentive programs. More and more companies are using them 

and it was great to learn how to get a higher return on investment. 

One of the most significant new additions to the program was the 

Supplier Showcase in which attendees were able to network and 

connect with people at a mini-trade show during lunch. Each supplier 

was given a code to be distributed to visitors at their table that could 

then be entered into the event app. For each code entered, attendees 

were given one entry into a draw for an incredible travel package to 

Dublin, Ireland sponsored by WestJet, the Westin Dublin and Ovation 

Ireland, represented by Select Group Marketing. The showcase was a 

great way to have a focused discussion and start a dialogue for future 

business. 

Of course the educational content for the day is paramount to the 

success of the event and this year’s speakers did not disappoint. Our 

emcee and closing keynote speaker, Paul Huschilt, sponsored by 

Speakers’ Spotlight, carried us through the day with hilarious stories 

and interludes relating to what was being discussed. Jonathan 

Bradshaw from Meetology addressed the psychology of human 

interaction which was then followed up with a practical workshop later 

in the day that each participant in Toronto was able to experience. 

Kurt Paben with Aimia and immediate past-president of the SITE 

Foundation presented the most recent findings of the SITE Index 

which measures the health of the incentive industry year over year. We 
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were fortunate to be the first chapter to see the newly 

published findings. 

Breakout sessions were offered which was also a first for 

this event. Dan Wilson from FMAV discussed how audio 

visual tools can increase the effectiveness of proposals to 

help you stand out from the crowd, and a panel of industry 

experts tackled the topic of how to plan an effective FAM 

trip.  Moderated by Laura Bickle of Ignite, Flavia St.Clair 

Hospitality Insights, Heather Douglas Meridican, Pat 

Gappmayr Tourism Kelowna, Liz Akey EMA Marketing and 

Lynne Coyne, Sun Life Financial discussed what is 

important to them in building or attending a FAM trip and 

there was great audience participation through the event 

app ask a question feature. 

We wrapped up with an astounding theatrical production by 

Paul Huschilt where he took the audience through a journey 

exploring the impact of stress and how to manage it. The 

topic was certainly relevant to our industry but the fun way 

that he approached this difficult subject had the audience 

roaring with laughter. It was a fantastic high note to end the 

day. 

The success of this event was due in very large part to the 

amazing support of our sponsors. The enthusiasm and 

commitment to all of the new ideas this year from all of our 

partners was incredible and the Education Committee is 

truly grateful for their support. All of the sponsors listed 

below were integral to the success of the day and we are 

happy to recognize them below. 

It was my pleasure to serve as the vice president of 

Education for our chapter this year. We had an outstanding 

committee and I am so thankful for their commitment and 

dedication to this event. 
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Young Leaders Sip and Savour  

Conference—2016 Panama  
by Brock Dale  

What better way to beat a cold and blustery Tuesday 

evening in Toronto than learning about event industry 

trends among colleagues and friends at one of 

Toronto’s hippest restaurants. The Young Leaders 

committee packed the house with friends of all levels of 

experience: industry mentors, developing professionals, 

and students for an evening in the Directors Lounge at 

Montecito Restaurant on Adelaide Street. 

The event focused on bringing industry mentors 

together with young leaders in order to facilitate 

conversations about career development and event 

planning. The crowd was also treated to three 

interactive stations designed to highlight industry 

trends:  

A ravioli-making station led by executive chef, Matt 

Robertson—think truffled sage butter ravioli made with 

in-house, locally-sourced ricotta cheese  

A wine-tasting station that shed insight into the 

differences between old world and new world grape 

varietals. 

A bar-station led by Montecito’s GM, Heather 

McDougall teaching us how to make a classic Old 

Fashioned cocktail, as well as showing us her more 

modern take on the timeless favorite.  

The events team at Montecito was absolutely stellar to 

work with. Having never hosted an event with 

interactive stations, they jumped into action and helped 

us plan the structured evening with our theme in mind. 

The Director’s Lounge is a perfect space for standing 

groups of 30-70 and they have plenty of other available 

spaces for all your cocktail/reception/dinner needs. 

Our Young Leaders organizing committee also 

deserves a big thank you for bringing this event to life. 

Thanks to Alyssa Merrick and Katey Dignam from 

Cantrav and Christy Wright from SMi for the hard work 

and vision you brought to our year-end event.  

If you’d like to learn more about the Young Leaders or 

Mentorship programs please email 

youngleaders@sitecanada.org for more 

information. 

Photo credits: Melaya Horsten, CMP  
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As part of receiving a scholarship to attend the Global Conference, 

winners are required to write about their experience for our chapter. 

As Ellie MacPherson, Diane Alexander, Brock Dale and Melaya 

Horsten were this year’s scholarship winners, each took a different 

facet of the conference to report back to SITE Canada’s 

membership.  

 

by Ellie MacPherson  

The Site Global Conference in Panama offered a diverse selection 

of educational topics in the general presentations and a series of 

break out sessions. Two of the sessions I attended were led by 

Claudia St. John, SPHR, SHRM-SCP, president, Affinity HR Group, 

Inc. Both sessions were engaging and topical making a clear case 

for the incentive industry’s role in today’s workplace, both from a 

productivity and an engagement standpoint, but also in terms of 

ROI.  

The first, “Talent + Incentive Travel = Employee Motivation and 

Engagement,” provided solid statistics on the challenges 

companies face in not only engaging their workforce but also in 

retaining talent. 

St. John says “Employee engagement is a measureable degree of 

an employee's positive or negative emotional attachment to their 

job, colleagues and organization which profoundly influences their 

willingness to learn and perform at work.” 

Given that companies today are facing a skilled labour shortage 

which is driving up salaries, it is more important than ever to retain 

talent. Add to this the high cost of turnover which can range from 

50 to 150 per cent of a first year salary, and the case for 

motivational travel as part of employee engagement is evident. 

Engagement benefits a company in a host of other ways beyond 

retention. The following statistics from Gallup, Inc. demonstrate the 

significant percentage of difference a company can realize by 

successfully engaging their employees. 

Absenteeism -37% 

Turnover in High Turnover Organizat ion -25% 

Turnover in Low Turnover Organizat ion -49% 

Theft -27% 

 

Global Conference—2016 Panama  
Customers Satisfact ion +12% 

Productiv ity +18% 

Prof itabi l i ty +16% 

St. John’s second session “Generational Motivation and the 

Changing World of Incentives” is of course a hot topic with today’s 

incentive winners crossing multiple generations. This was discussed 

from the viewpoints of Baby Boomers, Gen X, Millennials/Gen Y 

and included in-depth audience participation. 

The audience moved into small groups ensuring each of the three 

generations were represented in each group. The groups 

collaborated to complete a worksheet reflecting the three most 

important elements of an incentive program from each generation’s 

point of view. The room was then polled for results which were 

immediately tallied and displayed up to a total of 10 elements for 

each generation. Next, by generation, the audience was asked to 

select the most important aspect from the 10. The results were 

surprising as the generations essentially agreed with one another 

although the phrasing and “composition” of the element might differ 

somewhat.   

Here is what they said: 

From the Baby Boomers:  Trophy trip, a “bucket list” 

destination, experience versus “things.” 

From Gen X:  Exploring new destinations, adventure, once-in-a-

lifetime opportunity   

From Gen Y/Mil lennials: Authentic experience – culturally 

and/or environmentally  
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In each generation, the voting overwhelmingly favoured the above 

aspects over all others that were in the lists originally submitted. A 

few other topics that scored high for the different generations were: 

Traditional, luxurious accommodations for the Boomers, incentive 

trips which include family for Gen X and flexibility and choice for the 

Millennials. 

While this survey was not scientific in nature it was revealing and 

the SITE Foundation could do more “deep dive” research in this 

area. Some generational specifics are already captured within the 

Participants Viewpoint surveys which the SITE Foundation 

conducted in conjunction with the Incentive Travel Council. These, 

as well as other excellent research papers can be found on the 

SITE Global website under the Foundation section. 

 

  

 

 

All photography in Global Conference section by: One 
Happy Photographer, sponsored by Eco Destination 
Management Services, unless noted otherwise. 
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by Diane Alexander 

The SITE Global Conference offered an excellent variety of 

breakout session topics to choose from. With financial, insurance 

and pharmaceutical companies all facing increased scrutiny, 

particularly with respect to their use of incentive travel programs, I 

decided to attend the “Trends Impacting Incentive Travel Across 

Key Industry Verticals” workshop presented by Tina Gaccetta, VP 

client services and marketing with Aimia Channel and Employee 

Loyalty US and Rhonda Brewer, chief sales and operating officer, 

RMC DMC. They provided insight into the current state of 

automotive, financial/insurance, technology and pharmaceutical 

industries. Though much of their information was US-based, there 

was discussion in the audience of what is happening in other 

countries as well. 

Beginning with the automotive industry, Brewer and Gaccetta 

discussed how automotive manufacturers are having a banner year 

but are facing several challenges that will result in an overall 

decrease in sales over the next several years. It is projected that 

there will be a significant oversupply of vehicles as Millennials are 

not buying as many cars as previous generations. Technology is 

having an impact in that more people are relying on services such 

as Uber that make owning a car unnecessary. On a positive note, 

increasing vehicle technology makes it necessary for consumers to 

bring their cars to dealerships for repairs so there is an upward 

trend in service and parts incentives which will result in different 

types of incentive travel programs being offered. 

In the financial services and insurance industries in the US, 

increased scrutiny into reward payouts continue to impact incentive 

travel programs. Changes in regulations are dictating what parts of 

the program can be paid for by companies and which must be paid 

for by the participant. External workforces are more impacted by 

these changes than internal employees, which is resulting in more 

incentives being offered by invitation rather than by qualification. 

These companies continue to run programs regularly but they are 

on a smaller scale than they have been in the past. Of course in 

Canada we are faced with our own changes to regulations in these 

industries and it would be great to explore those in more detail at a 

future SITE Canada event. 

The technology industry is perhaps the most volatile at the moment 

with mergers and acquisitions taking place constantly. It is 

predicted that by 2020, 30 per cent of the technology vendors in 

existence now will be gone. Their own technology is impacting 

their survival, forcing them to rely more on channels to sell their 

products. Tech companies are now faced with the challenge of 

figuring out how to reward channel partners for their loyalty with a 

cloud of uncertainty lingering. Because of the constant state of 

change and turnover in this industry, incentive travel planners 

continually have to resell their value when new leaders come and 

go. We were encouraged not to take tech business for granted 

because it can be gone in an instant. 

Pharmaceutical incentives remain a key strategy for big pharma 

companies, and there is a trend now where patient satisfaction 

scores are becoming measurable components included in 

qualification criteria. In this industry we’re seeing smaller 

programs than before, more interest in CSR components, fewer 

big ticket items and more of a focus on personal experiences, 

growing interest in European destinations, increased lead times 

for booking, more leisure time in programs and shorter awards 

ceremonies. In addition to human health incentives, there is a 

growing market for pet health incentives as this area of the 

industry continues to grow. Overall the pharmaceutical industry 

looks to be on an upswing when it comes to incentive travel. 

Although the discussion was mostly focused on US information, 

this breakout session was a fascinating exploration of what is 

happening in these industries.  Situations change from one 

country to the next, but what happens in the US often influences 

changes in Canada. Knowing what is happening with our 

counterparts south of the border is a good start in projecting 

where our own markets will trend. It will be interesting to see how 

these industries fare in the next several years. 

 

Global Conference—2016 Panama  
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by Brock Dale 

Panama? More like Panamazing! Do you like sun and sand? 

Trekking in the rainforest? How about dancing the night away in 

a downtown club? Or viewing one of the wonders of the 

engineering world? What about a rooftop dinner at a swank 

hotel? An impressive little country, Panama ticks all these boxes 

and more. 

Flying into Panama City’s Tocumen International Airport is a trip – 

you can see two oceans, beaches, resorts, mangrove swamps, 

the rainforest, mountains, and an impressive city centre with 

towering high rises, condos, and hotels. The first thing you notice 

is the warmth and humidity. The country rarely drops below 20C 

and is most often hovering around 30C—perfect for Canadians 

like me, excited for a break from our northern weather. The 

weather is at its prime from December through April with the 

rainy season lasting from May to November though most 

mornings have plenty of sun and it’s almost always warm. 

Our stay centralized around the beautiful resort village at Playa 

Bonita, in the Veracruz district of the city, where there are two 

large resorts – the Westin Playa Bonita and the Dreams Playa 

Bonita Panama. Both are four-star resorts nestled between the 

jungle and the Pacific and are only a 25-minute drive from the 

Panama City centre. If you enjoy lounging in the sun with a 

cocktail in hand, Playa Bonita is the place for you. 

For those more accustomed to the city life, Panama City will 

keep you entertained for days! The city boasts hotel properties of 

all kinds – from the old world charm of the American Trade Hotel 

in the Casco Viejo (Old Town) to the glitz and glamour of the 

sky-high Hard Rock Hotel. Foodies and dancers can rejoice 

in the wealth of restaurants and bars all over town. A 

personal favorite is Restaurante Caliope – a fusion 

restaurant in the Old Town. When you’ve finished dinner, 

you can head downstairs to Teatro Amador to dance the 

night away. 

No trip to Panama is complete without visiting the canal to 

see the Miraflores locks. The learning centre and museum is 

located right next to the functioning locks so you can learn 

about how they were built while watching ships carrying 

upwards of 60,000 tonnes of cargo pass through. 

Just 30km upstream from Miraflores in the middle of the 

rainforest is Lake Gatun, the main water source for the 

canal. This region is a naturalist’s paradise. Nestled among 

the hills and the trees is the Gamboa Rainforest Resort. 

Boasting miles of hiking trails, guided fishing and kayaking in 

the Chagres River, and the indigenous Panamanian village 

of Embera, this is a forest you’ll want to get lost in. 

Interested yet? Getting to Panama couldn’t be easier. 

Tocumen has direct international flights with Air Canada, Air 

France, Lufthansa, Delta, Iberia, KLM, Turkish Airlines, Delta, 

United, and Spirit. From here you can get around Central 

and South America with the flag carrier airline of Panama, 

Copa Airlines.  

Whatever your reason for coming, Panama will welcome you 

with open arms and you’ll leave with lasting memories.   

Panama Bound  
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by Melaya Horsten, CMP 

Taking on SITE Global Conference is no easy task. The 

world of incentive travel is quite literally arriving on your 

doorstep and the opportunity to build your destination’s 

profile among industry leaders is before you!  

Professionals from 31 different countries attended the 2016 

Conference with the anticipation of gaining valuable 

education, making great connections and discovering what 

makes Panama the new incentive-worthy destination. The 

SITE partners in Panama took on this challenge with 

enthusiasm and a national pride for their country that shone 

through in every detail.  

It was clear from the minute we arrived, the warm welcome 

at the airport set the tone for the entire experience. There 

were beautifully dressed women in cultural attire to greet us 

in the lobby of the Westin. Unique room gifts each evening 

showcasing the artisans of the area, telling a story of the 

destination’s rich history.  Pre-conference tours highlighted 

the incredible journey Panama has been on in the last 

twenty years, and how the nation is coming together to 

build a better life for themselves through development, 

business and tourism. Offsite evenings were carefully 

planned, juxtaposing the incredible modern marvel of the 

Panama Canal at the Miraflores Visitor Center (with the new 

lock system only opened July 2016) followed by a magical 

evening in Panama’s old town, where the historic 

architecture and charm dates back to the 1600’s.  

Global Conference—2016 Panama  

This incredible experience could not have been possible 

without the dedication and commitment of all the partners in 

Panama who worked together to showcase their country as the 

perfect choice for an incentive program and in turn, drive 

business back to Panama that they will all surely benefit from. 

This is the power of SITE. It’s an organization that unites the 

industry for a common good. As we build the industry together, 

we all reap the benefits.  

It was a pleasure to celebrate the establishment of the new 

SITE Central America Chapter at the SITE Global Conference. 

The members from Panama have already demonstrated that 

they are committed to working together to create a strong 

industry within their own country, and represent Central 

America on the international stage as a world-class region. 

Church photo by Melaya Horsten,CMP  
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 Coach’s Corner—0 Holy Incentive  

This month, Coach’s Corner has taken a festive twist. Grant Snider, 

DCMP, was the recipient of the Hall of Fame Industry Innovator Award 

at IncentiveWorks in August. Having started his career in hotel sales 

and marketing, and later transitioning into the DMC industry as part 

owner of Canada’s largest destination management company, Snider 

sold his stake to create an innovative industry start-up called Meeting 

Escrow. Snider knows everything about what you can do in this 

business from delivering the goods to paying for them.  

We asked Snider to shed some light on his experiences over his 

decades-long membership with SITE and to provide advice on an 

incentive for Santa and his elves. Here's what he had to share: 

What is your most memorable SITE moment or event, and why? 

GS: Early in my career, taking on the role of host committee chair for 

the SITE Global Conference in Montreal—we garnered enough 

support from our local partners to sponsor all three evening events, 

culminating with Cirque du Soleil and the impressionist André Philippe 

Gagnon. It was spectacular! 

What is the best Christmas gift you have received from a supplier, 

hotelier or industry partner?  

GS: In my previous life as a DMC, we didn't receive many gifts, but 

when we did, it was always cause for celebration. This Christmas all 

I’m hoping for is a ton of snow and someone to shovel it.  

If you were designing an incentive for Santa’s elves, what do you think 

would be the most important consideration? 

GS: I'm not sure where we'd go but I'd want to make sure the 

incentive program was driving the right behaviours such as incremental 

improvements in toy production and fewer lost name tags. Yikes, that 

sounds kind of Scrooge-like. Bah, humbug! I guess I’d make sure 

there was lots of rum eggnog at the company Christmas party. 

If you were Santa and had to choose someone in the industry to guide 

your sleigh, who would it be and why? 

GS: Michael Dominguez, chief sales officer with MGM Resorts. He 

speaks at almost every industry conference, seems to know everyone, 

runs a global sales operation and still has time for family—I believe he 

must have superhero "Flash"-like abilities. That's the kind of guy I want 

guiding my sleigh. 

If you were overseeing an event at Christmas, what festive element 

would you add to make it merry & bright? 

GS: How about networked, LED red noses that can be synchronized 

to music? And a Drake duet with Mrs. Claus. 

What is your 2017 New Year’s Resolution related to your career? 

GS: Get my CMP—better late than never... 
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by Maureen Peets  

It is a busy time of year with many events to reconnect with 

colleagues, peers and make new friends. It’s also a great 

opportunity to engage on social media with some holiday spirit. 

Facebook, Twitter and Instagram are the mainstream choices in 

this industry. Be prepared for your next event so you can take 

the opportunity to reconnect with your audience on social 

media. Here are some tips to help you make the most of the 

season. 

Make a list of social media accounts before you arrive at the 

event such as the venue, the organization or company that is 

hosting the event. That way you can include them in your post 

and amplify your reach on Facebook, Twitter and Instagram.  

Take time to get good photos. Ask for people to pose and use 

that holiday decor to add a wow factor to your image. Take 

more pictures than you think you will need so you can also use 

some for posting when you get home 

Most events now have hashtags so make sure you include them 

on your posts. A #hashtag will mean that your post is searchable 

on Twitter and Instagram.  

Using the @ symbol allows you to tag the account which will 

show up as a notification on their account. This will mean 

more sharing, likes and profile for you posts.  

Catch their attention with great copy and keep it short and 

sweet! Use action phrasing such as  “It’s happening now... 

or Have a sneak peek of.” Tag the people in your photo or 

their organization (always ask for permission first).  

Video content gets the highest engagement and you can 

capture a special presentation, performance or interview a 

VIP with a little intro and by using Facebook Live or 

Instagram. 

Apps are a great way to use your content for post event 

social media ( remember those extra pictures you took). Try 

Ripl for Facebook and Boomerang and Layout for Instagram 

to add some fun effects, galleries and animation to your 

posts.  

Tag us in your posts and use our hashtags: 

Twitter @SiteCanada 

Facebook @SiteCan 

Instagram @sitecanada 

#Sitecanada #SiteUnite 

Holiday Social Media Tips  
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Name:  Melaya Horsten, 

CMP 

Company: Ignite 

Magazine 

Years in the events 

industry:  12 years 

Years as a SITE 

member: Five years  

Your first industry job:  

Incentive planner with 

Donovan by design 

Favourite activity in your free time: Flying with my husband in our 

little two-seater airplane 

 

Member Insights 
This month, we took some time to get to know Melaya Horsten, CMP, director of marketing and 

communications at Ignite Magazine. 

Be sure to extend a warm welcome to our new members of 
SITE Canada at upcoming events. 

Eva Aimable-Kolosko, CWT Meetings & Events 

Joanne Comisso, VIA Rail Canada 

Lee Ann Marano, Aimia 

Brad Richards, Barcelo Hotel Group  

Monika Strzalkowska, Communique  

Jeannie Taylor, Fox Harb’r Resort  

 

New Members   

What was it that initially attracted you to the incentive industry? 

I always knew I wanted to get into the travel industry and I was 

challenged with the task of developing incentive programs early on in 

my career working at Donovan by design. I quickly realized that sharing 

my love for travel was the most rewarding part of my job. Seeing the 

faces of attendees as they experience a new destination and it’s culture 

made all the hard work behind the scenes worthwhile.  

How did you get your start with SITE? 

I was personally invited to attend SITE by Liz Akey. She approached me 

with information about the SITE Young Leaders program, and how they 

were looking for young professionals to get involved in programming 

designed for those new to the industry. I really loved the concept and 

this was the best way to start off my membership with SITE – being 

involved from day one allowed me to get to know other members on a 

much deeper level. Our SITE Young Leader committee had the 

opportunity to work alongside the best, with industry mentors stepping 

up to help give us guidance and connect us with the right people. That 

same year, I had the opportunity to attend the SITE Young Leaders 

Conference held in Washington, DC. It was an opportunity to connect 

with like-minded young professionals from around the world as we 

learned together. Some of these individuals I am honoured to call close 

friends as our careers have evolved in the industry. 

How has SITE helped your career? 

The exceptional education and networking the association provides on 

a global level has been so valuable over the years. As a third-party 

planner, there is a lot of pressure to know about different destinations 

and know the right people to call when the opportunity arises. SITE has 

allowed me to expand my contacts and have the confidence that when 

calling a fellow SITE member, even if I don’t know them, they are 

someone who understands and is invested in the incentive travel 

industry. SITE has also provided me the opportunity to really take part in 

the industry and make a difference. The Young Leaders program has 

proven to have real impact on individuals growing their career and I feel 

privileged to have been given a chance to steer the direction of this 

program through my role as co-chair of the international program.  

I made a big change three years ago moving to Ignite. This was largely 

in part to my involvement with SITE. I realized that I had a real passion 

for seeing the business events industry grow. At Ignite, my role allows 

me to be a voice for the events community. I work closely with 

our diverse group of industry associations across Canada like 

SITE to provide them exposure through marketing assistance and 

coach them on reaching their audience. SITE truly ignited this 

passion in me! 
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Gain InSITE  

I have been a member of site for about four years now and I have to 

say that the connections that I have made through SITE Canada 

and SITE Global have benefitted me immensely. 

The Gain InSITE program that is offered through SITE Canada has 

provided me with a vendor base that shares the same values as I 

do. When I am looking for new partners for programs and 

submitting RFPs I try to include my fellow SITE members first as I 

know that they follow the same guiding principles and values that all 

SITE members do as part of our affiliation with this association.   

I have been fortunate to be on the SITE Canada Board for three 

years and participated in many discussions and committees with 

other SITE Chapters in the US and abroad. I have made some really 

great connections that can help in my current role as a corporate 

meeting planner.  

The educational sessions and networking opportunities offered by 

SITE Canada are second to none and I encourage you to come out 

and experience our education for yourself. Gain InSITE is a program 

that is leading the charge to connect people in new and different 

ways. I can say that is has helped me in my career and in the work 

that I do with the connections I have made with SITE members here 

in Canada and the world over.  

Lynne Coyne, CMP I senior events manager I Sun Life Financial   

We're all so busy with our careers—from contemplating a brilliant 

business strategy—to delivering on promises to our valued clients. It's 

often difficult to commit to industry activities and memberships. I so 

appreciate being a member of SITE Canada as I always learn something 

new and come away from our meetings inspired.  

The annual SITE calendar of events offers a good variety of opportunities 

from networking to education. One of SITE Canada initiatives is Gain 

InSITE. SITE Canada has created an opportunity for members to 

support each other by turning to fellow SITE member for services, 

advice, recommendations and/or to respond to an RFP.   

Gain InSITE provides a comfortable forum to introduce yourself to fellow 

members and provides immediate common ground to forge trusting 

business relationships.  

The program has delivers a level of awareness for the products and 

services my company offers and we now receive business inquiries from 

SITE members from around the world that we would otherwise never 

have known.  

Gabrielle Spanton | vice president, global sales | AlliedPRA, Inc. 

 

Member News  

Terry Manion, executive vice-

president of Meridican Incentive 

Consultants, based in Markham, 

Ontario, has been appointed as 

one of three new board trustees 

to the SITE Foundation. This 

group of global industry executives represent diverse disciplines 

within the incentive travel industry, and are committed to making the 

business case for incentive travel. Manion says “I am honoured to 

join the talented individuals on the Foundation Board. I look forward 

to contributing in any way I can as we work towards improving our 

great industry.” 

Volunteer Champion Nominations Open  
 

SITE Canada could not achieve its goals without the tireless help of 

our committee members who create the events so essential to our 

organization.  

Over the past year, have you worked with SITE member on a 

committee who gives their time freely to volunteer for SITE 

Canada? Do you know of anyone worthy of this recognition? 

Consider nominating that individual for the 2016 SITE Canada 

Volunteer Champion Award. Click here for a nomination ballot.  

The winner will be announced at the Annual General Meeting, in 

February of 2017.  


